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Introduction
	Everyone loves to watch television. Teenagers spent up to 90% of their free time watching television. Research shows that more than 80% of all teenagers include watching as their hobby. Television is a very reliable source of information and education. Watching television influences teenagers in making their real-life choices, many want to buy or do what they saw on the television. This means that the influence of television and especially reality shows on teenagers cannot be ignored. The advertisement industry has grown to greater heights and it generates billions of dollars in revenue to the economy. This is one of the industries that has benefited a lot from the influence of television on teenagers.  However, this does not mean that all teenagers are positively influenced by watching television. There are serious economic consequences not just as an individual level but also on the economy on overall (Wilks, 2009).
	It is important to understand what television content with influence a teenager either positively or negatively. There is a small percentage of teenagers who can resist negative influence and still make the right decisions in life. This means that the society is at risk if the larger percentage will negatively be influenced by reality shows or any other television program. The environment in which a child is brought up in determines a lot and can influence career choice for a teenager in the future. The economy of any country is determined by the spending habits of its citizens. 
	Since teenagers use many hours in a year of watching reality shows than going to school, it is expected that these shows will influence their lifestyle more than school. More than ever teenagers are being exposed to immoral acts like sex and drugs at very young ages. Research shows that every teenager who supports reality shows has a high probability to use curse words or vulgar language as compared to those who do not support them. What many teenagers do not understand is that these reality shows do not give the truth of what real-life entails. These shows have elements of fiction and the biggest worry is that teenagers between the ages of 14-23 cannot differentiate between a real-life situation and a fiction (Fisherkeller, 1995). A reality show in the UK was once quoted as being a very bad example of bad influence to teens. One of the stars was advised to try sex for once since it did not have any effect, serious questions and concerns were raised on the relevancy of reality shows which later led to the ban of that program. 
	The society we live in today has idolized being famous and having a lot of money. Ask any teenager around and will tell you that life is useless without money and fame. This is the same reason a teenager will spend so much money so as to buy a branded cloth for a particular celebrity whom he or she wants to be associated with. Big cars and bungalows are the order of the day, it’s not wrong to be objective in life as a teenager but it’s also good to weigh one’s potential and align your future based on that. Teenagers spend a lot of money to hire a car for just a single day simply because they saw it in a reality show and they also want to be recognized (Wilks, 2009). As a society, we need to take a step back and figure out when the rain started beating us. The society needs to start repairing the wave of influence that has resulted from exposing our young generation to reality shows. 
	Teenagers do not understand the reality of life since they have not yet experienced it, this makes them vulnerable to what they are exposed to. It is believed that teenagers who watch violent movies or shows on television have a high chance of equally been involved in aggressive acts (Strasburger, Wilson & Jordan, 2009). Equally, a teenager will be highly be influenced to purchase a brand that he or she saw a social lite or a celebrity buy in a reality television show. This is an example of direct influence on the life of a teenager that television has. Teenagers believe what they see on television is a true representation of the real life and that that is the best example to emulate. 
	The biggest benefit of reality television shows is primarily economic. They are more focused on production companies or families that host these shows. There is no direct or clear economic benefit the viewers. The only thing these shows does is to allow teens to see the lives of other people who are perceived by stars in the current world. Teenagers only benefit by following the challenges that are faced by the stars, these are not real challenges but highly dramatic challenges. Some teenagers tend to emulate these stars way of life ranging from how the solve their problems and also how they make key decisions in life. These stars run businesses or have a defined source of income which is usually focused on these shows (Strasburger, Wilson & Jordan, 2009). Many of the producers of these reality shows focus more on current business opportunities that each potential investor can benefit from.  Teenagers who have the financial muscle usually start similar investments as those done in this shows and in many cases, they end up being rich. 
	Teenagers do not know which investments are in the market and in many cases, their parents do not take time to talk to their kids about since they consider them as young. Over 13% of all businesses or investments done by teens in the United States are as a result of influences by television reality shows. Even those who are unable to make investments at their teenage still have a set mind of what kind of businesses they would want to invest in their future. Reality shows are a true reflection of the real world or how the world can be. They give teenagers a feel of how life can be when one is financially stable. This influences teens to want to be rich like the stars featured in those shows so that they can have a good life (Wilks, 2009). Some reality shows also expose suffering in some countries although this is not a major theme in many reality shows. The few shows that touch on this theme usually enlightens teenager viewers on serious global economic issues. Reality shows have many effects on teenagers which in one way or another influences their real-life decision-making. Some of the most common effects that were highlighted by a US-based magazine include; glamorizing teen pregnancy, influencing discussions, unrealistic expectations, cautionary tales, and increased crime.
Unrealistic expectations
	Every teenager who supports reality shows have their favorite character in every show who they think represents their interest or they share any other thing in common. Others also imagine of living similar lifestyle with those television stars irrespective of their backgrounds. Teenagers want to drive those good cars they have seen on reality shows or to buy those expensive outfits. These push teenagers to the limit and many may even engage in criminal acts like petty theft and burglary in order to meet their economic goals. Up to 15% of organized crime groups are as a result of influence by reality shows, teenagers wanting to conquer and rule the streets like their counterparts do in reality shows. Car theft and bank robbery are among the leading crimes that are as a result of reality show influence. Teenagers feel that they should achieve their desires. Every teenager who supports reality shows will tell that they feel financially challenged, they believe that people out there are living better lives and get what they want when they want it. They want to buy cars, subscribe to expensive clubs, get the latest fashion, and globe trot at any given chance. All these things need money and time that these teenagers do not and cannot have (Bee and Boyd, 2003).
Glamorizing teen pregnancy
	Many teenagers do not understand the reality of life and, therefore, they believe in everything that they see in reality shows. In 2004 only, there were more than 3000 teenage pregnancies reported that were as a result of influence by reality shows. Most of the stars in reality shows appear to cherish relationships and family (Arnett, 2011). Many teenage viewers who blindly follow this show also engage in relationships which end up resulting in teenage pregnancies. Even with the relationships aside, pregnant stars are pictured all over the magazines which make teens think that it’s a good thing to be pregnant. Over 70% of all magazines in the world usually have a picture of a pregnant woman on their cover page. This makes many teenagers to have the desire to be on the same plane as those celebrities since teen moms also get instant fame. The economic effect is felt later when the reality of bringing up the child starts. This is where the cycle of poverty starts since these teens have no source of income, many teenage girls end up engaging in prostitution or even start working in order to raise those kids. 
Influencing discussions and conversations
	From investment opportunities to pregnancy cases and other effects have led to serious discussions on teenage issues. Many companies have conducted serious researchers involving teens in order to understand the influence of reality shows on teenagers. This has led to the creation of job opportunities for those teens and many now have a reliable income due to these programs. This survey was triggered by three isolated cases of youths who committed suicide in 2008 since they could not afford the rich lives they used to see in reality shows (Fisherkeller, 1995). One of the parents of the deceased kids said that her son started asking for expensive and unreasonable things that she could not afford. She later realized that her son was influenced by reality shows and he wanted to catch up. Since then, the reality show has always involved teens in some enlightenment programs so as to inspire others on how to make it in life and not to despair. Reality shows have led to many job opportunities for teenagers who are involved in discussions and teens enlightenment across the world. These shows have also provided a favorable forum for youths to separately and freely discuss issues that affect them.
	It is not wrong to watch reality shows as much as one wishes to but it is wrong to perceive them as a potential or the only source of influence and aspiration. We do not have to let reality shows to be the only source of inspiration to teenagers for better life. Reality shows if regulated can help teenagers to have a taste of fantasy life that they portray but they have in mind that not every episode in those shows is helpful to their lives. Teenagers who experience difficulties in life can escape those harsh realities by providing false scenarios. Reality shows have been a source of inspiration to many and have had a real positive impact on many teenagers both emotionally and psychologically (Strasburger, 1995). 
Conclusion
	The influence of reality television shows has proven to have a drastic impact on the maturity and growth of many teenagers. For the sake of future generations, it is not advisable to ignore the influence that these shows have on the teens (Wilks, 2009). Many lives have been wasted and other lost as teens involve themselves in crime so that they have a good life as that of reality shows stars. The teens need to be advised on how to differentiate between real life situation and a fantasy thing. Communicating with teenagers is probably the only available and reasonable solution that we have as a society to curb this influence.  
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